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CUSTOMER

& MARKETING
INSIGHT

Reduce how much you
spend on marketing

We find customers who are so loyal
they donOt need to be convinced to
buy from you. As well as less
profitable customers. That means
you spend less time and money
marketing to them. And you only
concentrate on marketing to
customers who are the most
profitable.

Sell more. Spend less.
And improve your
customer experience.
All at the same time.

ThereOs a difference between who your customers are
and who you think they are. And customers arenOt all
the same. Because some are more profitable than
others.

Our powerful customer insight service discovers more
about your real customers. We show you whoOs most
profitable so you sell more to the right people.

Sell to your most profitable customers

A well-known high street retailer wanted to increase their sales with a new
type of customer. So they spent lots of money marketing to them. But sales
didnOt go up. They went down.

ThatOs because they marketed themselves to a type of customer who wasnOt
loyal to them. And their mistake made real loyal customers feel neglected
and cost the retailer in lost sales.

Customer insight helped the retailer discover their loyal customers. Now
those profitable customers are happier and that means more repeat
business. And less time and money spent on wasteful marketing.

Our insight service finds your most profitable
customers

We discover who your customers really are and what motivates them. We
explore their real-life behaviour hidden in your data. So you know them
better and you sell to them more effectively.

Our customer insight service gives you much better value for your money too.
Because you only spend your marketing budget on your most profitable
customers. And your sales increase. Because you only sell to people who are
likely to buy what you offer.

Insight means stronger customer loyalty

Your customers are bombarded by adverts that try to appeal to everyone. So
we make your marketing a chance to show them respect. Because our
customer insight service means you only offer them something when itOs
relevant.

Together we build trust between you and your customers. They know you
donOt waste their time so they pay more attention to what you sell. You give
your customers a better experience. Which means stronger loyalty and more
repeat business for you.
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How do | find the most profitable customers?

With help from the experts at kokino-marvo. We know that effective
marketing is about conversations between people. So we put people at the
centre of every decision you make.

1. We give you more value from your data

First we glue all your different spreadsheets and databases together. We look
at what you already know about your customers and improve its quality. We
also make your data more useful with rich new sources.

We improve the way people share information across your business too. And
build you a joined up view of your customers that everyone shares. So you all
know who you sell to.

2. You get to know your customers better

We find different types of customer and give each a personality to help you
understand them. We turn your data into valuable information on real living
people.

Now you know your customers we work out which are most profitable to
you. So you prioritise your marketing budget to match. And get better results
for your money.

3. We improve your customer insight

[tOs time to test what weOve learned about your customers. So we make sure
everythingOs correct in small controlled steps. That calls for close teamwork
between us. And itOs why we put so much effort into our relationship.

We survey your customers and check sales results to make sure we reach
them. Our thorough tests give you peace of mind that your customers stay
loyal and profitable.

4. Together we make powerful change last

We know thereOs more to customer insight than data. 1tOs people that really
make it work. So we help you absorb our improvements into your whole
business so youOre confident they stick.

ThatOs what makes kokino-marvo different. WeOre a nimble and friendly
homegrown business with a fresh outlook. We shake up the way people
normally outsource. We work with you like a virtual department. And
become a valuable part of your team.

Why do | need this? I0ve survived so far
without it

The way people buy changes with their circumstances. So our customer
insight service helps you change with them and continue to sell to the right
people at the right time.

We are kokino-marvo

Together we build strong relationships with your customers that benefit you
both. Talk with us now about our powerful customer insight service.
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How to fiNnd customers
you donOt even know
you have

We explore who buys your products.
Based on things like their lifestyle or
age and gender. Then we look for
trends in what they buy and help you
understand why that behaviour
happens. We often spot unusual
patterns so we investigate deeper.
ThatOs where we find your hidden
customers and new opportunities.

We spot trends in
any data

It doesnOt matter which industry or
sector you work in as long as you have
customer relationships. That means
we get to work faster and increase
value from your marketing quicker.

Call us free on

0808 165 0 160

\_/isit our web site at
www.kokino-marvo.com

Send us an email to
info@kokino-marvo.com

Find us on LinkedIn as
kokino-marvo ltd
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A new way to get a fair and ethical price for all

PricePie clearly shows where your money goes when you buy products and services. You’ll see a pie
chart and our logo next to a price to prove we’ve independently verified it as accurate and honest.

PricePie builds loyalty

Between ethical businesses and ethical consumers through honest information about profit.

PricePie is ethical

And encourages people to buy from businesses with fair and ethical levels of profit.

PricePie saves time for everyone
We do the hard work and simplify financial information into one symbol that’s easy to understand. Veriﬁed by Pricepi eTM

( Businesses » ) Get your products and services verified by PricePie™

( Consumers » J Take action if you agree with fair profit and ethical prices

7 Home NESEENIERNALIISCRIN Take action Contact us Questions? Blog Who's already verified?
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Get verified by PricePie™

Profit isn’t a dirty word

We agree that it’s OK to make a profit on products and services you sell. After all business wouldn’t exist without it. PricePie agrees too. It shows
customers that you're honest and open about how much profit you make from a sale price.

PricePie is a clear and simple way to build trust. It also helps your customers make an ethical choice
and buy your products and services.

PricePie helps you give customers what they want

Our market research shows that 67.3% of consumers want to know what percentage of a sale price is
profit for a retailer. And 63.5% of the same consumers we spoke to said it’s important that everyone
in the supply chain receives a fair piece of the pie. More than ever consumers want to know where
their money goes and that it’s shared fairly.

The figures prove it

It isn’t just our extensive market research that proves this. According to the Co-operative Bank ethical
consumerism report the value of the UK ethical consumerism market was £36 billion in 2009. And
“one in two UK adults say they have made a purchase primarily on ethical grounds in the past year.” Over £172 million was spent on ethical clothing alone
in 2008 (up from £29 million in 2007). You can find even more evidence in our ethical business case studies.

Consumers buy ethical products and services over those which aren’t
Find out why and how PricePie increases customer loyalty









